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Next Wave with Gary Vaynerchuk: Content is king
By saying “content is a commodity,” Garry means that content is produced in bulk and valued as cheaply as possible. Garry equates content to commodity in terms of the commodity’s price and how it is valued. By definition, a commodity is a raw material or primary agricultural product that can be sold or bought. Therefore, just like a commodity can be sold and bought, so is content. The value of a commodity is primarily dictated by volume. The lowest price at a minimum level of quality is the one that wins the sale. Garry thinks that content has become a commodity from the raw material perspective. Just like a commodity, people should care more about the end-user when building their content. There should be unique selling propositions and brand equity.
When he says that marketers must provide value, Garry Vaynerchuk urges content creators to be unique and extraordinary in their production. This is because competition has become stiff, and the only way to remain relevant is by being great and unique. He says that a lot of content is being produced today than ever before, which means the competition has become stiff. We are competing against everybody, and that calls for uniqueness and greatness. Garry urges content creators to focus on the end-user, who will, in turn, give equity to the brand. Content that is user-sensitive will always win. 
The emergence of blogs is what has popularized content marketing. From the video, content marketing started in the early 2000s and has steadily taken center stage in marketing over the years. 
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